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ENGLISH VERSION

Due on: 17 May 2024

(Assignment script is to be presented in the student’s own handwriting and A4 size white paper)

1. (a)
(b)
2. (a)
(b)
3. (a)
(b)
4. (a)
(b)

What is the difference between selling and Marketing?
Discuss the significance of Marketing in the social and economic development of
Bangladesh.

Differentiate between selling and societal marketing concepts.
Briefly discuss the elements of marketing mix.

Discuss in detail the forces of Macro marketing environment.
Explain with examples the requirements for effective market segmentation.

What are the characteristics of service?

Mention two consumer goods found at a store hear you. Then, explain the
marketing considerations that become significant in selling these two consumer
goods.

Note: Submit your assignment to the Coordinator of the Study Center you are attached with.

SM/MGC 1304/MGF 1004_221 Page # 1



Assignment # 2 P Wﬁm | MGC 1304/MGF 1004
o~

Bangladesh Open University

PGDM Program
Semester: 221 (1st Level)

@ IERETeFR S (Principles of Marketing) EAMITTR (T ©Ifdd : 09 G, 2038

S ()
(%)
()
(%)
Ol (F)
(¥)
81 ()
(%)

(DPTIRTCTS -7 Tex Ad Tt Fricer FreRia fe 2 TR S9)

G 8 AGFETOFACIT NP GRS ATy fomoret T |
JSIASTSHACCIR =TT 8 WGS| FHATH AT TS[TS BT 4P |

TR T GFO AT AOREOFAE IS PO YT | T 92 FOTEAE
JrEETeRA Sted THAMI ow e |
P IERETeI ARCICHT AT RO A %6 |

O ¢ MEREER TFR 14w bz ww |
@R (3BT BT GRICE S0 (ACF AT 4 T (G [T A6 T |

AFTEC (ST AETAGTOFACOT (K007 [EER 9ot 42 |
(ST T SAHACT 2O RPN CHAMITTR S T2 |

ENGLISH VERSION

Due on: 07 June 2024

(Assignment script is to be presented in the student’s own handwriting and A4 size white paper)

1. (a)
(b)
2. (a)
(b)
3. (a)
(b)
4. (a)
(b)

Evaluate the conceptual differences between Market and Marketing.
Provide your opinion with regard to the aim and scope of Marketing.

Pick a product you know and write down the tasks associated with marketing it.
Then distribute these tasks among the components of marketing mix.
Discuss in detail the partics involved in the Micro Marketing environment.

Point out the differences between consumer and industrial market.
Briefly describe the characteristics that distinguish services from products.

Ilustrate the marketing considerations for selling consumer products.
Discuss the elements that influence consumers’ purchase behavior.

Note: Submit your assignment to the Coordinator of the Study Center you are attached with.
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