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Bangladesh Open University 

PGDM Program 
Semester: 221 (1st Level) 

 
†Kvm©:  evRviRvZKiY bxwZ (Principles of Marketing) Rgv`v‡bi †kl ZvwiL : 17 †g, 2024 

 

 (G¨vmvBb‡g›U -Gi DËi A4 mv`v KvM‡R wk¶v_x©i wbR n‡ Í̄ ‡jLv Avek¨K) 
 

1| (K) weµq I evRviRvZKi‡Yi g‡a¨ cv_©K¨ wbiƒcY Kiæb| 
 (L) mgvR I A_©‰bwZK Dbœq‡b evsjv‡`‡k evRviRvZKi‡Yi ¸iæZ¡ Av‡jvPbv Kiæb| 
   
2| (K) weµq I mvgvwRK evRviRvZKiY gZev‡`i g‡a¨ Zzjbv Kiæb| 
 (L) evRviRvZKiY wgkÖ‡Yi Dcv`vbmg~n wek`fv‡e Av‡jvPbv Kiæb| 
   
3| (K) mvgwóK evRviRvZKiY cwi‡e‡ki kw³mg~n we¯ÍvwiZfv‡e ch©v‡jvPbv Kiæb| 
 (L) Kvh©Ki evRvi wefw³Ki‡Yi kZ©vejx D`vniYmn Zz‡j aiæb| 
   
4| (K) †mevi ˆewkó¨¸‡jv wK? 
 (L) Avcbvi Kv‡Q Aew ’̄Z GKwU †`vKv‡bi mvg‡b `vuwo‡q G‡Z cvIqv hvq Ggb `yÕwU †fvM¨c‡Y¨i bvg 

wjLyb| AZtci GB †fvM¨cY¨Ø‡qi evRviRvZKi‡Y wK wK welq we‡ePbv Kiv cÖ‡qvRb Zv Zz‡j 
aiæb| 

 

 
 

ENGLISH VERSION 
 

                                                                            Due on: 17 May 2024 
 

 (Assignment script is to be presented in the student’s own handwriting and A4 size white paper) 

 
1. (a) What is the difference between selling and Marketing? 
 (b) Discuss the significance of Marketing in the social and economic development of 

Bangladesh. 
   
2. (a) Differentiate between selling and societal marketing concepts. 
 (b) Briefly discuss the elements of marketing mix. 
   
3. (a) Discuss in detail the forces of Macro marketing environment. 
 (b) Explain with examples the requirements for effective market segmentation. 
   
4. (a) What are the characteristics of service? 
 (b) Mention two consumer goods found at a store hear you. Then, explain the 

marketing considerations that become significant in selling these two consumer 
goods. 
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Bangladesh Open University 

PGDM Program 
Semester: 221 (1st Level) 

 

†Kvm©:  evRviRvZKiY bxwZ (Principles of Marketing) Rgv`v‡bi †kl ZvwiL : 07 Ryb, 2024 
 

 (G¨vmvBb‡g›U -Gi DËi A4 mv`v KvM‡R wk¶v_x©i wbR n‡ Í̄ ‡jLv Avek¨K) 
 

1| (K) evRvi I evRviRvZKi‡Yi ga¨Kvi avivMZ cv_©K¨ wbiƒcY Kiæb| 
 (L) evRviRvZKi‡Yi jÿ¨ I AvIZv m¤ú‡K© Avcbvi gZvgZ Zz‡j aiæb| 
   
2| (K) Avcbvi Rvbv GKwU c‡Y¨i evRviRvZKi‡Y e¨eüZ KvR¸‡jv wjLyb| AZtci GB KvR¸‡jv‡K 

evRviRvZKiY wgkÖ‡Yi Dcv`v‡b wef³ Kiæb| 
 (L) e¨wóK evRviRvZKiY cwi‡e‡ki cÿmg~g wek`fv‡e Av‡jvPbv Kiæb| 
   
3| (K) †fv³v I wkíevRv‡ii ga¨Kvi cv_©K¨ wPwýZ Kiæb| 
 (L) †hme ˆewkó¨ Øviv †mev‡K cY¨ †_‡K Avjv`v Kiv hvq †m¸‡jv we Í̄vwiZ Av‡jvPbv Kiæb| 
   
4| (K) GKbR‡i †fvM¨c‡Y¨i evRviRvZKi‡Yi we‡eP¨ welqmg~n Zz‡j aiæb| 
 (L) †fv³vi µq AvPi‡Y cÖfve we Í̄viKvix Dcv`vbmg~n Av‡jvPbv Kiæb| 

 

 
 
 
 

ENGLISH VERSION 
 

 Due on: 07 June 2024 
 

 (Assignment script is to be presented in the student’s own handwriting and A4 size white paper) 
 

1. (a) Evaluate the conceptual differences between Market and Marketing. 
 (b) Provide your opinion with regard to the aim and scope of Marketing. 
   
2. (a) Pick a product you know and write down the tasks associated with marketing it. 

Then distribute these tasks among the components of marketing mix.  
 (b) Discuss in detail the partics involved in the Micro Marketing environment. 
   
3. (a) Point out the differences between consumer and industrial market. 
 (b) Briefly describe the characteristics that distinguish services from products. 
   
4. (a) Illustrate the marketing considerations for selling consumer products. 
 (b) Discuss the elements that influence consumers’ purchase behavior. 
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